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This dashboard provides a partial summary of findings from the spring 2012 Student Satisfaction Survey administered to 
students enrolled in randomly selected courses. A total of 806 valid surveys were analyzed for a response rate of 44%. 
Results are sufficient to generalize to the overall population of students at Crafton with a 95% confidence interval. 
 

Communication Preferences Students prefer 
to receive 

important information 
through personal 
email, on the college 
website, or through 
their CHC student 
email account. 
 
 
Students 
were most 
likely to attend Crafton 
because of the 
location, followed by 
the cost. 
 

 
Overall, most 

students were 
satisfied with the 
educational experience 
and services at Crafton. 
 
 
Students were 
less likely to 
feel the classes they 
needed were available 
or that they were 
informed about what is 
happening on campus. 
 

 
Students were 

more likely to be 
satisfied with the 
library, tutoring center, 
and bookstore. 
 
 
Students were 
less likely to be 
satisfied with A&R, 
Counseling, and 
Financial Aid. 

Reasons for attending Crafton  

  
Overall Student Satisfaction Student Perceptions 

  
Student Satisfaction with the Library, Tutoring 

Center, and Bookstore 
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Records, Counseling, and Financial Aid 
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